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Our proprietary AI pinpoints innovators and early adopters on 
social media. This always-on, unbiased AI analysis uncovers

emerging innovations before they reach the mainstream

AI-enabled Foresight

300K+
Early Adopters

Unbiased Audience Insight 

Leveraging the Power 
of the Early Adopters

We sift through millions of social media posts 
across various platforms to identify potential new 
early adopters specific to each industry's needs.

Perfect Balance of Sources

We identify ‘weak’ signals of major market 
shifts to uncover untapped opportunities. 
We set up bespoke analysis based on 
advanced consumer segmentation and the 
use of bespoke taxonomies to enrich
research outputs.

Discovering Weak Signals
Before They Go Mainstream

We generate and constantly track future 
trends and behavioral shifts, delivering
short, medium and long terms predictions
which are always up to date.

Always-on Predictions40+
Countries (at global level)

15+
Analyzed Languages



Data Collection

DATA SOURCES
The data acquisition process involves retrieving information from a variety of 
social platforms, including YouTube, Instagram, Twitter, and Behance, 
leveraging their open APIs to ensure an efficient and transparent procedure .

Additionally, there is flexibility to incorporate new data sources in response to 
the dynamic nature of the social media landscape, allowing for ongoing 
adaptation and enrichment of the dataset.

YOUTUBE

GDPR COMPLIANCE
Nextatlas fully respects the privacy of all involved physical persons, as described in the 
privacy policies that are presented to its users, customers and stakeholders (see links 
below). The collected data has the purpose of enabling Nextatlas to provide its service, 
Nextatlas does not conduct additional investigations on the data it collects. 

The activities of Nextatlas are fully compliant with the Regulation (EU) 2016/679 
(“GDPR”, or General Data Processing Regulation):

• Measures are taken against indiscriminate storage of unnecessary data or 
data retention for longer-than-necessity timespans (in agreement with the 
data minimization principles stated in Art. 25 of the GDPR),

• Data at rest is fully pseudonymized to minimize leakage of Personally-
Identifiable Information in case of unwanted or malicious data leaks. 
Pseudonymization of data at rest is achieved by always storing Personally-
Identifiable Information in a pseudonymized form on the database. All 
machines holding the data do not know how to anonymize/denonymize, a 
task that is kept strictly separated on machines which do not hold the data.

• Best-practice system security measures and data leak response plan are 
implemented to protect the servers from undesired or malicious access. 

Privacy Policy Author Privacy Policy

• Global user base
• Video content & comments
• Cross-generational

BEHANCE

• More than 10 million
members, all pertaining the 
global creative community

INSTAGRAM X (FKA TWITTER)

• Worldwide diffusion
• Highly visual
• Cross-industry consumer 

conversations

• Worldwide diffusion
• Possibility to ask a wide 

variety of queries
• Embedded geo-localization

https://www.nextatlas.com/legal/privacy
https://www.nextatlas.com/legal/author_privacy
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Lorem Ipsum

Lorem ipsumOur Methodology for ekip

A. COMMUNITY CREATION

The community is formed by selecting
pre-identified users from Nextatlas' early
adopters, adding EU policy-related
profiles, and then by analyzing European
creatives' profiles on Behance platform.

User profiles undergo screening to ensure a 
higher qualityof content within the community. 
To meet the criteria, profiles must not be 
spammers, should refrain from posting
sponsored content, must ensure a substantial
amount of content contribution to 
conversations, and must be located in Europe.

01. USER DETECTION

02. FILTERING PROCESS

Countries within Europe are segmented
into the four identified macro-regions, 
and the presence of profiles is
recalibrated to achieve a balanced
representation across the different
regions.

03. REGION ANALYSIS

The cultural and creative industry to 
which each profile belongs is
determined.

04. INDUSTRY ANALYSIS

Additional factors such as gender and 
the presence of voices representing
macro and micro realities are evaluated
to ensure diversity

05. FINE TUNING

B. CONTENT EXPLORATION

User-generated content within the 
community is scrutinized employing NLP 
techniques alongside a proprietary
Computer Vision model. This approach
allows the extraction of insights from 
both textual and visual elements.

01. CONTENT ANALYSIS

In the top-down approach, predetermined
areas of interest are established by 
associating selected keywords and 
grouping related content accordingly. 
This technique aids in exploring the 
community's perceptions on specific
topics.

02. CONTENT CLUSTERING

The bottom-up approach automatically
groups content with similar keywords or 
shared topics, revealing spontaneously
emerging themes from user 
conversations.

A. Top-down clustering

B. Bottom-up clustering

C. EMERGING THEMES

Upon identifying emerging themes, an 
in-depth analysis is conducted to 
pinpoint the key elements of 
conversations related to the analyzed
topics. This includes identifying the 
regions and industries most engaged
with these topics.

01. THEME ANALYSIS

Different kinds of information are 
gathered and subjected to human-
curated analysis to unearth meaningful
insights and identify compelling
directions for further exploration.

02. INSIGHT GENERATION



Regional 
Distribution
10K+ profiles observed
across various platforms

WESTERN 

EUROPE

56,94%

NORTHERN 

EUROPE

6,35%

The “Regional Distribution” pertains to the profiles within the established creative community

SOUTHERN 

& TURKEY

21,61%

CENTRAL &

EASTERN

EUROPE

15,1%



Creative &
Cultural 
Industries

40.2%

23.5%

12.8%

5.3%

4.4%

4.2%

3.7%

3.6%

2.3%

Visual Arts

Books & Publishing

Audiovisual

Adv & Marketing

Gaming & IT

Education

Architecture

Cultural Heritage

Performing Arts

The “Industry Distribution” pertains to the profiles within the established creative community



32.7%

30.8%

15.1%

4.9%

4.8%

3.8%

2.9%

2.6%

2.5%

57.5%

9.5%

6.6%

6.3%

6.1%

5.0%

4.7%

3.6%

0.7%

58.2%

10.5%

7.5%

6.4%

5.4%

4.4%

3.6%

2.9%

1.1%

47.8%

16.3%

13.4%

7.0%

4.7%

3.3%

3.2%

2.5%

1.8%

Visual Arts

Architecture

Books & Publishing

Advertising & Marketing

Audiovisual

Cultural Heritage

Gaming & IT

Education

Performing Arts

Region X CCI 
Northern

6,35%
Books & Publishing

Visual Arts

Audiovisual

Education

Advertising & Marketing

Cultural Heritage

Performing Arts

Gaming & IT

Architecture

Western

56,94%
Visual Arts

Gaming & IT

Architecture

Audiovisual

Books & Publishing

Advertising & Marketing

Education

Cultural Heritage

Performing Arts

Central & Eastern

15,1%
Visual Arts

Books & Publishing

Audiovisual

Advertising & Marketing

Gaming & IT

Cultural Heritage

Education

Architecture

Performing Arts

21,61%

Southern & Turkey

The "Regional Distribution” and “Top Industries” data pertains to the profiles within the established creative community
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Crafts-led Innovation

20232022 2024

The ” Timeline” graph shows the relative interest in this topic in our creative community posts



Crafts-led
Innovation

Experimentation
Innovation

Future oriented Craft

Hybrid Craft

Avant Garde

Craft Research

Cost Effective

Sustainable Practices 
Economic Value of Craft

Low Technology
Frugal Innovation

Upcycling

New Materialism

Manual Skills

Learning by doing

Vocational Training

Craft Pedagogics

Lifelong Learning

Community
Inclusive Innovation

Local Culture

Intangible Heritage
Collaborative Craft

Societal Value

Makers SpacesSustainable Craft 

Apprenticeship



Crafts-led
Innovation

Innovative 
Craftmanship

Cluster A

Sustainable
Frugality

Cluster B

Collective
Know-how

Cluster C

Learn from
Craft

Cluster D



Innovative 
Craftmanship

Cluster A

Conversations around innovation in the 
craft sector are shifting from blending
traditional techniques to exploring how
these techniques can be applied to 
new, emerging materials. Craftspeople
are increasingly combining their time-
honored knowledge with material
research, seeking innovative ways to 
push the boundaries of craftsmanship. 
This integration of emerging materials
and tradition is opening up new 
possibilities and expanding the horizons
of the craft world.

The sectors most influenced by this
transformation include the visual arts, 
encompassing the craft sector itself, 
and architecture.

Central and Eastern European
countries are at the forefront of this
evolving dialogue, while Southern 
European countries are also becoming
more engaged.



28.2%

20.2%

17.3%

16.0%

Regional Relevance

Top CCIs

The Regional Relevance showcases the most to least associated regions to the examined conversation 
cluster, determined by the origin of analysed profile. Top CCIS reflects the industry distribution of 
contributing profiles, displayed as percentages across the considered industries.

Innovative 
Craftmanship

Cluster A

4.

2.

3.

1.



Cluster A

Modern craftsmanship 
is evolving by 
applying traditional 
techniques to 
contemporary 
materials

Positive

Emerging Conversations

Key Concept & Tags

Key Concepts & Tags are the significant keywords and concepts which occur in the posts related to this
cluster of conversation. The texts of the relevant posts are analyzed to measure how posit ive or negative 
the Sentiment of the post is. The chart shows the average sentiment of the relevant posts.

Posts’ Sentiment

Material innovation is more 
important than hype. I don’t 
think there’s much space left 
for another “cool” brand […]

CREATIVE NETWORK, NORTHERN

“

Thankfully, there are many new innovations and promising alternatives to 
traditional silk emerging, that use less water, less energy, no harmful 
chemicals and are cruelty-free
FASHION MAGAZINE, WESTERN

“

[Her] work reimagines historic craft 
skills by forming spectacular works 
out of food waste.

CRAFT MAGAZINE, WESTERN

“



Sustainable
Frugality

Cluster B

Drawing inspiration from ancient, 
frugal practices, the craft sector is
rediscovering a form of sustainability
rooted in simplicity and time-tested
methods. It’s about reinterpreting
traditional approaches through a 
contemporary lens, blending modern
goals with established expertise.
In this way, sustainability in the craft
sector is not just a trend but a return to 
the roots of mindful creation—one that
aligns with a growing global movement
toward slow, purposeful consumption.

Professionals in Architecture and 
Cultural Heritage are particularly
focused on sustainability and 
resourcefulness.

Northern European countries are 
leading these conversations, actively
engaging with these themes.



40.5%

20.6%

18.5%

6.2%

The Regional Relevance showcases the most to least associated regions to the examined conversation 
cluster, determined by the origin of analysed profile. Top CCIS reflects the industry distribution of 
contributing profiles, displayed as percentages across the considered industries.

Sustainable 
Frugality

Cluster B

Regional Relevance

Top CCIs

4.

2.

3.

1.



Positive

Emerging Conversations

Key Concept & Tags

Key Concepts & Tags are the significant keywords and concepts which occur in the posts related to this
cluster of conversation. The texts of the relevant posts are analyzed to measure how posit ive or negative 
the Sentiment of the post is. The chart shows the average sentiment of the relevant posts.

Posts’ Sentiment

Cluster B

Time-tested 
techniques are 
becoming a source of 
inspiration for 
sustainable practices

[…] Inspired by the craft and technique behind traditional garment 
production, the chairs dress a framing structure, allowing upholstery free 
from glue and with the ability to be disassembled for repair, replacement 
or for recycling.
EXPERIMENTAL DESIGN PLATFORM, NORTHERN

“

[These] eco-panels [are] made of live unfired clay with natural additives 
and fillers […] Thanks to their unique composition, the panels have 
absorbent, hygroscopic, shielding and recreational properties and effects 
on the human body. This innovation, inspired by centuries of experience, 
has a significant impact on […] the quality of life.

DESIGN STUDIO, CENTRAL & EASTERN

“



Cluster C

Conversations around local craft
knowledge are undergoing a shift. 
While these traditions often draw
strength from specific cultural and 
geographic roots, practitioners are now
seeking innovation through the 
blending of different local expertise 
and the sharing of knowledge, 
encouraging more open community 
dialogues.

These discussions are particularly
significant within the Cultural Heritage 
sector, as they focus on the 
transmission of intangible cultural 
heritage.

Professionals from Western European
countries are at the forefront of 
creating collaborative environments
to facilitate this exchange.

Collective
Know-how



38.1%

26.4%

12.2%

6.9%

Regional Relevance

Top CCIs

The Regional Relevance showcases the most to least associated regions to the examined conversation 
cluster, determined by the origin of analysed profile. Top CCIS reflects the industry distribution of 
contributing profiles, displayed as percentages across the considered industries.

4.

2.

3.

1.

Collective
Know-how

Cluster C



Positive

Emerging Conversations

Key Concept & Tags

Key Concepts & Tags are the significant keywords and concepts which occur in the posts related to this
cluster of conversation. The texts of the relevant posts are analyzed to measure how posit ive or negative 
the Sentiment of the post is. The chart shows the average sentiment of the relevant posts.

Posts’ Sentiment

We explored how craft techniques are shared by makers across different 
times, cultures and contexts.

EXHIBITION CURATOR, WESTERN

“

Cluster C

Innovative craft 
transcends 
geographical and 
temporal boundaries

[…] guests will be invited to explore materials, styles, and techniques that 
transcend geographical and temporal boundaries, sparking meaningful 
conversation about craft practises and culture.

CRAFT EXHIBITION, WESTERN

“

I’ve been working with artists from different backgrounds to produce 
unique new worlds using jacquard weaving, each collaboration 
has pulled the project in a new directions.

WEAVER, WESTERN

“



Learning 
from Craft

Cluster D

Craft skills encompass a broad
spectrum of manual and fine motor
abilities, but discussions increasingly
highlight the importance of the soft 
skills that accompany learning through
craft. In an era where speed and 
immediate results are the norm, the 
mindset inherent in crafting fosters
resilience and a culture of quality. 
Crafting encourages patience, attention
to detail, and long-term satisfaction, 
counteracting the rush for quick fixes
that pervades modern society.

Beyond the realms of architecture, 
cultural heritage, and the visual arts, the 
education sector is also actively
engaging with craft as a tool for 
personal development. 

Central and Eastern European
countries, followed by Western ones, 
are leading efforts to integrate craft
into education.



32.2%

26.0%

22.1%

5.1%

Regional Relevance

Top CCIs

The Regional Relevance showcases the most to least associated regions to the examined conversation 
cluster, determined by the origin of analysed profile. Top CCIS reflects the industry distribution of 
contributing profiles, displayed as percentages across the considered industries.

Learning from 
Craft

Cluster D

4.

2.

3.

1.



Positive

Emerging Conversations

Key Concept & Tags

Key Concepts & Tags are the significant keywords and concepts which occur in the posts related to this
cluster of conversation. The texts of the relevant posts are analyzed to measure how posit ive or negative 
the Sentiment of the post is. The chart shows the average sentiment of the relevant posts.

Posts’ Sentiment

Our education work shows the importance of hands-on making for all 
learners. Craft builds practical and fine-motor skills, creativity and 
problem-solving, and helps build resilience.

CRAFT PLATFORM, WESTERN

“

Cluster D

What we can learn from 
craft extends beyond 
practical skills; it 
encompasses resilience 
and a transformative 
mindset

[…] craft has been proven to reduce cortisol, anxiety. Leather craft for 
example has been reported to help children with hand eye coordination, 
attention and producing good quality work develops a strong sense of 
pride and achievement.

LEATHER CRAFT PRODUCER, WESTERN

“



Nextatlas Trend

Raw Aesthetics



Raw Aesthetics
A renewed interest in raw and 
unprocessed materials offers a 
refreshing escape from digital 
flatness and ephemerality and is set 
to significantly influence consumer 
aesthetic preferences and the 
direction of their attention.

In a world dominated 
by artificially curated 
aesthetics, 
consumers gravitate 
to the unrefined 
allure of raw beauty

Art and design 
increasingly embrace 
instinctive processes, 
valuing raw intuition 
over calculated 
precision

Contrasting with sleek digital 
aesthetics, grainy textures add a 
human, unpolished quality to 
visual designs

By embracing a messier and more 
creative approach, scrapbooking 
is reshaping the art of journaling

Rugged beauty taps 
into a desire for raw, 
authentic, and 
unpolished aesthetic 
experiences

INSIGHT

INSIGHT

INSIGHT

INSIGHT

INSIGHT

+110%
Craft Class

+64%
Modern Craft

The highlighted percentages represent the year-over-year growth in mentions on social media for the indicated concepts and tags



01.

As polished digital aesthetics become more dominant, many
consumers are turning to messier, more chaotic visual and tactile
experiences.

02.

Textures and surfaces that feel raw, rustic, or hand-crafted are 
increasingly valued, as they evoke a natural, unrefined beauty that
connects people to the tangible and the real.

03.

This aesthetic shift extends beyond physical products and 
interactions, influencing visual communication and branding by 
incorporating rough, unrefined elements.

Human Creativity

Unrefined

Augment Human

Rugged Beauty

Instinctive

Key Concept & Tags

Art & Design

Packaging & Graphics

Craft

Top Industries

Raw Aesthetics
KEY TAKEAWAYS



20232022 2024

The ” Timeline” graph shows the relative interest in this topic in Nextatlas’ community posts

2025

Raw Aesthetics
TIMELINE

+20%
OF PREDICTED 

GROWTH OVER THE 
NEXT 12 MONTHS



CASE STUDY

Algida embraces handmade, 
ripped aesthetics for its "Unwrap 
Summer" campaign
Cornetto's handcrafted poster campaign taps into the growing trend of 
brands embracing "realness" and "roughness." To celebrate summer, the 
campaign featured artistic collages combining summer elements like 
surfers and beach umbrellas with Cornetto's iconic wrapper. This
approach emphasizes the tactile, imperfect beauty of handcrafting, 
resonating with consumers' desire for authenticity over polished
perfection.
By using magazine clippings and experimenting with the Cornetto wrapper, 
the campaign embraces the raw, unrefined process behind each poster, 
aligning with the brand’s mission to evoke the simple joy of summer.

https://www.mullenloweglobal.com/news/work/unwrap-summer 

https://www.mullenloweglobal.com/news/work/unwrap-summer


CASE STUDY

Apple’s Christmas spot Fuzzy 
Feeling is a tribute to 
craftmanship
Apple's holiday campaign, ‘Fuzzy Feelings,’ which combines live-
action and stop-motion animation to tell an emotionally resonant story, 
won the 2024 Emmy Award for Outstanding Commercial.
The almost four-minute ad depicts a young woman using her creative 
skills and iPhone to make a stop-motion film about her grumpy boss. 

The campaign stands out for its combination of craftsmanship and 
technology, showcasing Apple as a high-tech brand with a focus on 
artistic and human-centered storytelling. By leveraging emotional 
depth over humor—common during the festive season—Apple 
underscores its message that creativity can change perspectives.

https://adage.com/article/creativity/apples-fuzzy-feelings-wins-
2024-emmy-win-best-ad/2579586 

https://adage.com/article/creativity/apples-fuzzy-feelings-wins-2024-emmy-win-best-ad/2579586
https://adage.com/article/creativity/apples-fuzzy-feelings-wins-2024-emmy-win-best-ad/2579586


CASE STUDY

Oreo’s Kintsugi campaign 
blends tradition and creativity

Oreo’s innovative campaign, Kintsugi Oreo, draws inspiration from the 
Japanese art of Kintsugi—repairing broken pottery with lacquer and 
precious metals to create something beautifully imperfect. Similarly, 
the campaign reimagines broken Oreo cookies as opportunities for 
creative restoration, using the iconic cream filling as a "golden joinery" 
for edible art.

This clever twist on imperfection resonated deeply with fans, earning 
praise for its creativity and emotional connection. Celebrating the 
beauty in flaws, Kintsugi Oreo offered a memorable blend of 
tradition, artistry, and fun. 

https://mymodernmet.com/kintsugi-oreo/ 

https://mymodernmet.com/kintsugi-oreo/


CASE STUDY

BIG’s all-wood project fuses 
ancient Japanese techniques with 
modern aesthetics
Bjarke Ingels Group (BIG) and BNIM are collaborating to create 
Makers’ KUbe, a 50,000-square-foot diagrid mass timber building for 
the University of Kansas School of Architecture and Design

The design prominently uses traditional Japanese joinery techniques 
to solve modern architectural and sustainability challenges.
The building’s diagrid structure is engineered with mass timber, 
employing tight-fit dowels and notched glue-laminated timber 
(glulam), avoiding steel plates and fasteners. This innovative yet 
ancient approach creates a durable, all-wood framework with 
diagonal columns and beams

https://www.archpaper.com/2024/04/big-bnim-makers-kube-
university-of-kansas 

https://www.archpaper.com/2024/04/big-bnim-makers-kube-university-of-kansas
https://www.archpaper.com/2024/04/big-bnim-makers-kube-university-of-kansas


CRAFT-LED VISUAL CODES
Craftsmanship can be not only a source of innovation in 
techniques and materials but also a driver of 
contemporary aesthetic codes. Brands are increasingly 
using handcrafted elements to redefine visual 
storytelling.

FUELING CREATIVE PROBLEM-SOLVING 
Craft offers a powerful medium for inspiring
innovative problem-solving. By studying age-old
techniques, such as traditional joinery or 
handmade textiles, modern creators can extract
principles of efficiency, adaptability, and resilience

MAINSTREAMIZATION OF CRAFT TECHNIQUES
Traditional craft techniques, like Kintsugi, are evolving
from ancient utilitarian practices into powerful
symbols of humanity and authenticity, now widely
embraced in mainstream design and marketing.

Raw Aesthetics
WHAT’S NEXT?

01.

02.

03.

04.

APPEAL OF BACKSTAGE PROCESSES
Consumers are drawn to the behind-the-scenes
processes of creation. Campaigns that highlight raw
craftsmanship resonate by revealing the imperfect
beauty and effort behind the final product.



Thank you
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